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Company Name:  Animal Planet 

Brand Description:  Animal Planet is a television program, so the com-
petitors are other animal base programs. Obstacles for this brand would be 
creating a logo that is fun and energetic, but not overly complex.  

Project Summary:  For this project the idea is to create a logo better 
than the previous one that clearly showcases the fun, educational , animal 
shows on the program. The logo will be an amusing animal loving design, 
that expresses the enterainment of the program.

Target Audience:  The target audience of this company is children and 
teenagers who are passionate about animals. Although the company pro-
grams are also suitable for an older audience as well.

Desired Message & Tone:  The logo will be fun, warm and appealing 
to kids with an interesting design and a strong bold font type. The colors and 
bold text will make it easily identifiable to any audience young or old. I also 
want the logo to be very active, just like an animal would be, so it can hold 
the viewers attention. 

Problem Analysis/Define:  The original logo is not bad, but there is 
room for improvement in some areas. For one, the font size is in all low-
ercase letters which takes away alot of the eye catching excitment the font 
could have. Another thing is that the lower case letters are in all black which 
takes away a lot of the fun from the design. 

Creative Brief/Design Statement IconsIcons

PMS= 361
CMYK= 75,0,100,0
RGB= 60,180,74
HEX #= 3CB44A

PMS=  2915
CMYK= 62,12,7,0
RGB= 86,179,216
HEX #= 56B3D8
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Animal Planet believes in representing 
all animals and bringing them together. 
As a company they strive to express dif-
erent animals large and small, as well 
as land and sea. The programs unite all 
the animals and bring them to the atten-
tion of people around the world.
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