RGB: 39, 170, 225
CMYK: 70, 15,0, 0
HEX: #27AAE1
Gradient: 35%

RGB: 230, 231, 232
CMYK: 0, 0,0, 10
HEX: #EGE7ZE8
Gradient: 35%

RGB: 43, 57, 144
CMYK: 100, 95, 5, 0
HEX: #2B3990
Gradient: 65%

RGB: 43, 182, 115
CMYK: 75, 0, 75, 0
HEX: #2BB673
Gradient: 65%
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RGB: 230, 231, 232
CMYK: 0, 0,0, 10
HEX: #E6E7E8
Gradient: 35%

RGB: 65, 64, 66
CMYK: 0, 0, 0, 90
HEX: #414042
Gradient: 35%

RGB: 147, 149, 152
CMYK: 0, 0,0, 50
HEX: #939598
Gradient: 65%

RGB: 35, 31, 32
CMYK: 0, 0, 0, 100
HEX: #231F20
Gradient: 65%
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RGB: 114, 103, 88
CMYK: 51, 51, 62, 23
HEX: #726758

BRAND ESSENCE

“IMPROVE AND INNOVATE”
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MAIN MENU Q CONTACT

Ford has advanced the automotive industry for over a
century and will continue to innovate for the people well
into the future.

Mobile Email
+123 456 789 234  john.doe@mail.com
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Ford's focus on the freedom of movement helped create the middle class. With the revolutionary creation of

the manufacturing assembly line, we got the whole world moving with the first vehicles built for everyone. As

current environmental realities are trending towards renewability and affordability, Ford promises to be there
for current and new customers to keep them moving.

The goal of the project is to reinvigorate and retool the brand for environmental benefit. The next generation of
vehicles will be designed so that they align with our environmentally conscious efforts. We already have a
stable consumer base but by redesigning the brand in line with a more modern world, existing and new
customers who may go to another manufacturer will consider purchasing a ford in our expansive vehicle
segments. Ford has had a lasting stability and growth in its consumer base over the last hundred years, but we
must push the bounds of our current brand design and vehicle lines for the benefit of the next generation.

We are the first manufactured, mass produced American ‘people’s car’ with a responsibility to do right by
those very people who have given us so much. Our intention is to move into the future by investing in much
more hybrid and electric alternatives for an increasingly environmentally conscious consumer base. Our
message is what it always has been, forward moving and ever improving our brand of vehicles.

Ford has advanced the automotive industry for over a century and will continue to innovate for the people well
into the future.
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The Synergy line will exude our will to provide low emission and electric alternative vehicles in support for the
needs of the planet.

The world moves at a blistering pace so, the Ford Synergy line promises to be at the forefront in advancement.
Our designs are cutting edge and forges the path for others to follow. Our planet requires us to be forward in
our thinking. This is our home and we will do what we can to maintain it.

We are conscious of the world and the needs of our customers. In this ever expanding technological erq, the
Ford Synergy line exists to do right by the world. We are aware of our contribution toward less than optimal
circumstances in the environment. We will continue to improve and innovate as we always have.

Our passion fuels us to create the cutting edge technology people expect out of the Ford Synergy line. We feel
an intense need to do what is needed so we may all benefit. We promise to continue in our passion to keep

the world moving forward and ever improving of our products.

If you have any questions or concerns, please feel free to contact our customer service representatives so we
may help you.
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