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Creative Brief / Design Statement

Company Name: Volcom

Brand Description:  
Competitors are Vans, Converse. 
The design should aim toward surfers, skateboarders, and snowboarders.

Project Summary:  To create a new logo for the company, rebranding for the new decade.

Target Audience:  Athletes, younger aged adults and teens.

Desired Message & Tone: 
Fun, engaging, rebel against status quote while keeping foundations.

Problem Analysis/Define: 
Original logo shape is, while symmetrical and good for vectoring, an unusual rectangle/di-
amond hybrid. Can’t be shrunken too small but is very imposing when made large. Pattern-
ing might be difficult.
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Logo Creation (20 Ideas Sketch)
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Logo Creation (One Idea with Responsive Interaction)
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Logo Description

Logo is a negative V shape carved into edgy identifying 
background. Also has arrow pointing down to the V itself 
thus making the logo stand out and call attention to ‘V’olcom
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Logo Usage (dimension/safe zone/acceptable/unacceptable)
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Logo Usage (dimension/safe zone/acceptable/unacceptable)

No gradients 

Don’t use text version for small icon

No beveling 
No high contrast/neon

PLEASE no warping (unless to 
simulate how logo appears on mer-
chandise
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Icons Creation (10 Universal Icons)
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 Color Palette
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Font Family

Bradley 
Hand 
Bold
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Process Statement (Conclusion)

End result is an edgy but clean responsive logo to better highlight the ‘V’ 
to better familiarize consumers, both old and new, with Volcom. In ad-
dition the color palette will remain in tints of various colors.


