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Creative Brief / Design Statement

Company Name: 

LA Galaxy 

Brand Description: 

LA Galaxy is a soccer team that was founded in 1996 and 
is a part of the Major League Soccer. They have won the 
Major League Soccer championship cup five times. With 
there wins, expectations were held, they needed to stay 
fresh in the LA market for sports entertainment to one 
up the competitors. LA Galaxy market realities would 
focus primarily on soccer fans, they tried to find way to 
get them to buy tickets and merchandise. A few obsta-
cles that come along the way were hometown growth, 
audience members, and attracting fans. 

Project Summary: 

The goal of this project is to help re-brand LA Galaxy by 
coming up with a modern updated logo. This is because LA 
Galaxy is a mens soccer team that has had difficulty get-
ting fans to support them and their marketing tactics. 
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Target Audience: 

I would like to attract soccer fans, specifically those 
fans of the LA Galaxy. The opinions of the fans who have 
been there from the beginning of the teams journey 
matter, just as much as the team members that are part 
of the soccer team. 

Desired Message & Tone:

I would like the message to be percieved as active, cre-
ative, and fun. It would need to feel sporty and have im-
agery of soccer. I would like there to be meaning behind 
the logo that the team and fans would understand. 

Problem Analysis/Define: 

Currently, the LA Galaxy logo imagery and compostion 
doesnt define the team or what sport it is. The type is 
very generaic, too simple, and can be elaborated more. 
I do like the colors and the contrast they all have with 
each other.  
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Logo 
CreationS 
(20 Ideas, Sketch) 
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Logo Creation 
(One Idea with Responsive Interaction)
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Logo Description

	 For the rebranding of the LA galaxy logo, I wanted to emaphisze the sport and the idea of a gal-
axy. For that reason I went with a circular outline and the text in the center. The text was placed in the 
center to direct the viewer to read that first, with the intention of highlighting LA for Los Angeles, in 
yellow.  I wanted to keep the same colors of the old logo, to keep some of its orginality. With this logo I 
hope that it would become an option for them to use further in thier journey. 
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Logo Usage
 (dimension/safe zone/acceptable/unacceptable)
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Logo Usage 
(dimension/safe zone/acceptable/unacceptable)
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Icons Creation
 (10 Universal Icons)
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 Color Palette
Color Is an Important Factor when it comes 

to visuals becasue its an element that at-

tratcs people towards the image or text. 

The La Galaxy colors I feel are already 

bright and a statement to the team and 

sport. It has been around for a few years 

now, and is well known to many people. THe 

colors of the logo work and I dont think its 

necessay to change them. 
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Font Family
Typography is important to the visual because 
it displays the text being presented. 

In this case La Galaxy had to be bold and dif-
ferent from its old type. I chose to go with 
sharp edges becasue i felt that the name and 
team needed to be edged out and modern. It 
added a difference to the name by  allowing 
it to become more geometirc. THis helped bal-
ance out the curves in the logo. 
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Process Statement 
(Conclusion)

In conclusion, with the exploration and reasearch done about the team, I hope that this logo emboi-
des a new journey for them. Its different but it keeps some of its originality and can be noticed by 
exisiting fans. Its also a flexible logo that can be changed to different sizes and placed on differ-
ent objects. 

La GaLaxy will begin a new change with a fresh look. 


