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Ring Pop  Ring Pop  
Brand DescriptionBrand Description: Ring Pop has had a long presence in the candy industry but of 
course there are larger name brand candies that stand out more than Ring Pop. The candy in-
dustry is constantly rife with competition but what Ring Pop does to set itself apart from all 
the rest is the quirky and fun nature of this tasty bejeweled candy.

Project SummaryProject Summary:  The overall path to rebranding Ring Pop was to produce a more 
modern logo and maintain the recognizable qualities of such a well-known product. With the 
recycling of the colors and specific elements of packaging, a more well-rounded logo was 
created. 

Target AudienceTarget Audience:  Because Ring Pops possess a nostalgic quality to them, the target 
audience will vary from children, to young adults, to adults.  

Desired Message & ToneDesired Message & Tone: The message is meant to “pop”, just as the name Ring Pop 
suggests. The tone is meant to be playful and easily recognizable. 

Problem Analysis/DefineProblem Analysis/Define: The main problem encountered was creating a fresh 
and new logo by reprocessing elements from the current logo. Creating a logo that would 
carry on the reputation of Ring Pop but with a renewed look. 
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Problem AnalysisProblem Analysis

The intention with the new 
logo for Ring Pop was to 
repurpose the colors into 
brighter hues to allow for 
the logo to stand out. The 
word "Pop' was used liter-
ally and applied to the new 
logo as a background. the 
new logo is younger and and 
aims to grab the attention 
of its' target demographic.

Current Logo 
Vs

New Logo
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Logo SketchesLogo Sketches
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Responsive LogoResponsive Logo

As a more compact version, 
the responsive logo uses the 
initials of Ring Pop, or ‘RP’, 
along with the coined blue 
sparkle over the two let-
ters. The same colors are 
used so the association re-
mains the same. The layout 
also remains the same to 
keep in with the continui-
ty of the brand. The respon-
sive logo was designed as a 
more compact way of brand-
ing but still in keeping with 
the familiarity of the brand.
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Logo DescriptionLogo Description

The final logo design for 
Ring Pop utilizes bright col-
ors and unique shapes to 
present a new and fresh 
logo. The Ring Pop logo was 
designed with the intention 
of grabbing the attention 
of candy connoisseurs. 
Ring Pop stands out with 
the use of energetic fonts 
and bright colors. The idea, 
sourced from Pop Art in-
spiration, acts as a bright 
background to further al-
low the logo to stand out.  
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logo usagelogo usage
The Ring Pop logo is applicable to numerous packaging surfaces. The yellow 
background the Ring Pop text was designed to allow for the Ring Pop logo to 
stand out. The overlapping of the text over the yellow graphic adds to the 
effect of it "Popping' out.  The logo is designed with large, bold, and colorful
text so that it may be legible and recognizable on various sizes of packaging. 
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Icon CreationIcon Creation
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Color PaletteColor Palette

The color palette 
was chosen to high-
light the playful and 
quirky character of 
Ring Pops. Most of 
the original colors 
were repurposed 
and combined with a 
newer design to cre-
ate a more vibrant 
and younger logo.
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Font FamilyFont Family

Aa Bb Cc Dd Ee Ff
Gg Hh Ii Jj Kk Ll 
Mm Nn Oo Pp 
Qq Rr Ss Tt 
Uu Vv Ww 
Xx Yy Zz

1 2 3 4 5 6 7 8 9 10

ring Pop uses a Sans Serif 
Modern font called,'Duldolar". The 
main intention for choosing this 
font was for readability. Ring Pop is 
presented on various sizes of 
packaging and it is 
important for the logo to be 
recognizable when presented on 
various packaging and labeling.

The chosen font also 
embodies the playful character of 
Ring Pop and adds a level of 
modernity and 
uniformity to the older font.

D u l d o l a r
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Process StatementProcess Statement
The process began with analysing how the Ring Pop logo could be 
recreated to be a younger and have a more modern concept. The 
current logo is simple and plain. With the intention of creating 
something more literal, the new logo for Ring Pop was created. 
Inspiration was taken from various sources. One of them being pop 
art. Pop art is bright and fun. Combined with candy, the idea was 
to create a light and bubbly logo. Inspiration was also derived 
from previous packaging of Ring Pop. Different elements of past 
Ring Pop logos and labelling have culminated into the newer logo. 
The main disparity encountered was creating a logo that 
was different enough from the original but at the same 
time keeping the recognizable influence Ring Pop has estab-
lished over the years. Keeping this in mind, the new logo em-
bodies that and a more modern and colourful approach.  



Branding Identity Process Book


