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Visual Branding Design Statement

Company Name: The Little Pink Box Company

Using a consistent color scheme and typography are the
two main key factors that | am focused on while branding
for the company so that the company feels unified. | will
create a Rosie the Riveter inspired “mascot” who will ap-
pear on some of the stationeries and the mock-ups. This
ties in with not only the retro feel but also will emphasize
the American style of the shop. These illustrations will keep
the branding unique and exciting. In addition to the illus-
trations, the bold colors and unique typography will help
the company stand out among other food trucks. Great
donuts are essential, but bold merchandising is just as im-
portant to be remembered.
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Mood Board
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The golden era of the 1950’s is a huge ins|;iru_tio?1 fo our
brand. This can be seen in our Pin-Up girl illustration that is
used in most of our stationary. |
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Stationary
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Business Cards
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Donut Box
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Tote Bags

b&T PINKE
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Aprons
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Coffee Cups & Paper Bags
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Mobile Website Design
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Machook Advertisements
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Desktop Website
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Website Menu Page
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Menu Board
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Little Pink Box Food Truck
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Process Statement

In conclusion, Little Pink Box Company is a vibrant
food truck buisness that uses a consistent color scheme
and typography to unify its brand. The Pin-up girl that
is featured on some of the stationary ties in with not
only the retro feel but also emphasizes the focus on
American traditional tattoo theming. The donut and
Pin-up girl illustrations are our way to keep our market-
ing unique and exciting in a sea of food trucks. Over-
all, | spent a great deal of time looking at other food
trucks on the market, as well studying American-tradi-
tional tattoos for inspiration. | love the way the brand-
ings and mock-ups turned out for this comapny.
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