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Creative

Designing for the Brand:

When designing for the brand Pacific Auto Service, | was looking into making the
branding not be flashy because the designs are for a mechanic shop. Usually mechanics
don’t need flashy branding because their customers go to them for necessity not want.

Applying these ideas with the branding, | was going for making a clear statement
that this brand is strong and powerful, but also doesn’t catch to much attention and
doesn’t appear to flashy. Mechanics don’t really use to much visual branding in their
everyday lives, but | wanted to be able to add some visuals to the brand Pacific Auto
Service. Especially so that when customers go to them they seem more professional
and the customers are inclined to tell their acquaintances.
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To Who It May Concern,

Lorem ipsurn dolor sit amet, consectetuer adipiscing elit, |
sed diam nonummy nibh euismod tincidunt ut lacreet
o dolore magna aliquam erat volutpat. Ut wisi enim ad
3 minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliguip ex ea commodo
consequat. Duis autern vel eumn idure dolorin hendrerit §
i » vulputate velit esse molestie consequat, vel llum dolore
- eu feugiat nulla facilisis at vero eros et accumsan et iusto 3
odio dignissim qui blandit praesent hupt
augue duis dolore te feugait nulla faci

um zzril delenit

{ Lorem ipsum dolor sit amet, cons ect ipiscing elit,

sed diam nonummy nibh euismod tincidunt ut lacreet

Ay - . dolore magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, guis nostrud exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commedo consequat.
Lorem ipsum dolor sit amet, consec.

Sincerely, |
Jesus Jaimes
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Location

1002 S Hathaway 90021
Santa Ana, CA

Create an account and start
unlocking rewards toward
your next visit
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Start unlocking
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your next visit

20% Off 0il Change

Now through end of April
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Location
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1002 S Hathaway 90021
Santa Ana, CA

TAM - 6PM
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Website

Location

Locations

1002 S Hathaway 90021
Santa Ana, CA

17



Sewvice




Visual Branding Book

19



| would say the process of rebranding this company was more
interesting than designing the logo. Being able to create mock ups and
other elements that help define the brand is much more interesting

and fascinating to me. The most difficult part of this visual
branding book would be the research that had to be done. Normally
mechanic shops don’t have either any branding elements at all or if they
do they are very simple and not the greatest. Since mechanic shops are
usually just there as a necessity, we never really pay attention to their
branding. | think | was successful in creating a visual branding for Pacific
Auto Service that keeps the simplicity of all mechanics and also tells their
principles, like in the brand essence pages.
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