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Creative Brief / Design Statement
Company Name: Gorilla Glue

Brand Description:
There are over 6 other polyurethane glue 
companies that are selling products on the 
same shelf as Gorilla Glue. I have to design 
the packaging in a way that will drastically 
stand out from all these other brands but still 
represent the strength of the product. Gorilla 
glue sells multiple different types of glues 
for different surfaces therefore I will need to 
slightly vary the design depending on what 
type of glue is manufactured. I want to make 
sure that the packaging matches the new more 
modern logo design. This is a strong glue that 
needs a strong supporting package. 

Project Summary: 
Gorilla Glue has not changed their logo since 
1999. I made the logo more aggressive to 
show that it is a very powerful product and 
now i need to match the packaging to the new 
design. I will more than likely have a modern 
shape glue bottle with very simple and clear 
directions and information on the bottle. I want 
the focus to be the new logo and type of glue. 
The packaging needs to compliment the new 
face of the company.

Target Audience:
The target audience is adults. Gorilla Glue is 
not a product for children or young adults. This 
product is a very strong and sturdy glue that 
should be handled by strong mature adults like 
contractors. I created a logo to represent a 
product that an adult would feel like they can 
trust and rely on.

Desired Message & Tone: 
I want my message to be perceived as solid 
aggressive strong and powerful. Gorilla Glue is 
one of the strongest glues that is being sold 
so I want my logo and packaging to show that. 
I want the tone to be serious and assertive. 

Problem Analysis/Define: 
The main problem I will have will be the scale 
that the logo will be shown. I will have to 
be careful and make sure there are not too 
many details since this logo will be shown 
at different scales on different bottle sizes. 
My logo will be horizontal which will cause 
problems if a bottle is very tall and thin. I 
will also have to be careful in my packaging 
because I do not want to have it confused with 
another glue company.
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GORILLA DOES THE 
HARD WORK FOR YOU

5

STRONG
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LONG-LASTING, ENDURES ANYTHING.
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TOUGH
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WITHSTANDS PRESSURE, WEAR, AND DAMAGE.
7

DURABLE
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GORILLA WON’T LET YOU DOWN.
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DEPENDABLE
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GETS THE TOUGH JOBS DONE.
9

HEAVY-DUTY
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INCREDIBLY STRONG
100% TOUGH

GORILLA
www.gorillatough.com

John Adams
Financial Advisor

www.gorillatough.com

johnadams@gmail.com

+1(234)567-891

2101 & 2105, E Kemper Rd, 
Sharonville, OH 45241

INCREDIBLY STRONG
100% TOUGH

GORILLA www.gorillatough.com

johnadams@gmail.com

+1(234)567-891

John Adams
2101 & 2105, E Kemper Rd,
P.O. Box 8280 
Sharonville, OH 45241

April 03, 2020

Dear Mr. Smith
Demo Street.
Demo Place P.O.
Box 000, 800 Ave.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis 
autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum 
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit 
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.
Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis 
autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum 
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit 
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.
Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euis

John Adams,
Financial Advisor
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Stationaries: Hat
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Stationaries: Mug
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Stationaries: Notepad
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Stationaries: Popsocket



Branding Identity Process Book

16

App Design

16

GORILLA +
Search...

NEW ARRIVALS

GORILLA GLUES

SUPER GLUES

TAPE

WOOD GLUE

EPOXIES

CONSTRUCTION ADHESIVES

SEALANTS

GORILLA
Sign In / Creat Account

Username...

Password...

Forgot username / password?

GORILLA +
original gorilla glue

ORIGINA GORILLA GLUE
The product that started it all. Original 
Gorilla Glue built a name for itself with its 
incredible, industrial holding power and 
versatility. The water activated polyurethane 
formula expands into materials to form an 
incredibly strong bond to virtually anything 
making Gorilla Glue your solution for 
almost any project or repair.

PRODUCT FEATURES
100% WATERPROOF: Doesn’t break down when   
exposed to outdoor elements

VERSATILE: Easily bonds wood, stone, metal, 
ceramic, foam, glass, concrete and much more!

INCREDIBLY STRONG: Expands 3 times into the 
materials to form an incredibly strong bond

TEMPERATURE RESISTANT: Bond holds through hot and 
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Website Page 1
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Website Page 2
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Website Page 3
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Mock ups: Billboard
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Mock ups: Car Wrap



Branding Identity Process Book

22

Process Statement

22

This Visual Branding Book uses a theme of construction. I chose this theme 
because as stated before, this company manufactures mature prodcuts. 
The glues produced are not for arts and crafts. These are exremely strong 
epoxies and glues made to hold under extreme pressure and wear and tear. 

The stationaries I designed are common things a construction worker 
would use. For example they would wear the shirt and hat to work, use 
the notepad to write measurements, and use the popsocket to hold their 
phones securely on the job.

The app and website were designed very simple so someone can find 
exactly what they are looking for and not waste any time. The app is mainly 
for information on each product, while the website will allow someone to 
shop online. 

Overall, this brand is a very strong and aggresive one with a logo and 
branding book to show that. 


