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Brand Description:

Yum Yum Donuts has been around since 1971 but not a lot of people know about the shop.
| think the donut shop has a good potential, but they have to compete with other famous franchises such as
Krispy Kreme and Dunkin Donuts.

Proj -

For this project, | am going to do a branding for a donut shop called Yum Yum. First, | will do research
about other successful donut brands in order to make the brand more unique and different from others.
Then | will research about their history to get to know more about the shop.

Target Audience:
Kids and young adults.

Desired Message & Tone:

It is going to be fun and colorful.

Problem Analysis/Define:

| am going to redesign the logo to make it has a more friendly look because | think the design does not look
attractive to me as a customer. As | am browsing through their website, | think the imageries do not look
attractive
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At first, | thought my logo did not look nice but when | tried applying it onto the mock-
ups, | think it look better. The most challenging part of this Visual Branding book for
me was design the Website and App Pages because | have never done it before, so
this is the part that | spent the most time on. | started out by looking up and get in-
spired of the websites that | like and also the official website of the YumYum Donuts
store to get some ideas.

Overall, | really enjoyed the process of doing this Branding project. | have been want-
ing to create some mockups for my designs for years, but | did not know where to
start. So, | think this project is an oppor-tunity for me to get started. At the end, | be-
lieve the designs portrait the essence of the brand that | in-tended to create through
the use of colors and fonts.
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