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A brand that sells mandarins. Their main competitor is halos.They stand out because their name is 
more catchy. Their logo does express that the cutie is friendly and easy to eat. I want to keep these 
ideas in mind when creating a new logo. Obstacles would be if it was no longer in season. 

I want to create a new logo design for cuties that is more simplistic. I feel as though their logo is very 
detailed and I want to simplify it while keeping the charm. 

Our target audience is anyone who likes to eat cuties. Teenagers, Adults, Older Generation.

Happy, Friendly, Light, Charming

Logo is detailed which can make it more difficult to decipher. I want to simplify it while keeping the 
original logo’s charm.
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peelable
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cute and small
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family-friendly
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farm fresh
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juicy
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Our Story

Start the Journey
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Products Our Story Where To Buy Recipes Snack A-Peel
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I conclude that through these
mockups I was able to see that the
Cuties logo works on many different
objects. The next thing I would like
to think about is the packaging for the 
oranges and where it should go. 

2 More Mockups

Reflection




