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Creative Brief / Design Statement

Company Name: 

Brand Description:  
( Briefly discuss the competition, market realities, obstacles, etc.)

Project Summary:  (Clear, concise description of project – keep brief.)

Target Audience:  (Whom are you trying to attract?  Be specific.)

Desired Message & Tone: 
(How do you want the message perceived -- creative, fun, warm, active?)

Problem Analysis/Define: 
(Problems about logo, imagery, type, color, layout, composition…)
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Logo Creation (20 Ideas Sketch)
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Logo Creation (One Idea with Responsive Interaction)

Old Version 
of the Logo
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Logo Description

Description Description Description Description Descrip-
tion Description Description Description Description 
Description Description Description Description Descrip-
tion Description Description Description Description De-
scription Description Description Description Description 
Description Description Description Description Descrip-
tion Description Description Description Description De-
scription Description Description Description Description 
Description Description Description Description Descrip-
tion Description Description Description Description De-
scription Description Description Description Description 
Description Description Description Description
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Logo Usage (dimension/safe zone/acceptable/unacceptable)
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Logo Usage (dimension/safe zone/acceptable/unacceptable)
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Icons Creation (10 Universal Icons)
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 Color Palette
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Font Family
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Process Statement (Conclusion)


